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A Positivistic Analysis of the Positioning
of Shenzhen as a Tourist City in the Age of Leisure

LI Zhou
(College of Economy and Finance, Xi’an Univ., of Communications, Xi’an 710060 P. R. China )

Abstract: Along with the enhancement of the role played by leisure industry in the national economy of every
country, the world will enter an age of leisure. Shenzhen, as a city of forward position in China’s economic reform
and opening — up to the outside world, has already obtained the necessity and feasibility of becoming a city as a
center of leisure and tourism in South China seen from the perspectives of geographical position both domestically
and internationally, tourist environment, accumulated humanistic contents, education — related advantages of the
residents and the material basis of the city ~ The top — priority task at present is that this city has to position itself
in a clear — cut way, formulate and practice a strategy of development, promote a stable, healthy and sustained
development in an economy of tourism and leisure.
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